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1. Will I get a job in publishing if I do a postgraduate degree at Oxford 
Brookes? 

 
We have excellent employment statistics.  In recent years, the vast majority of 
graduates surveyed from our MA courses went on to jobs in publishing.  Some of 
these jobs are profiled in (3) below.  Our website has a frequently-updated jobs 
database and we run an annual Working in Publishing careers event. 
 
In the course, we provide you with the skills, knowledge and networks to kickstart 
your career in publishing, or to improve your current position.  There is informal 
industry recognition of the Oxford Brookes MAs in Publishing as top professional 
courses, and our graduates benefit from this reputation.  During the course, there 
are plenty of opportunities for work experience, internships and temporary paid 
work (see 5). 
 
Publishing is a very desirable industry to work in, and so entering it is very 
competitive.  Companies regularly receive hundreds of applications for each 
advertised post.  A postgraduate degree in Publishing from Oxford Brookes will 
help you beat the competition. 
 

2. Do you welcome applications from international students, and from 
people already working in publishing? 

 
Yes, we do.  We have a very lively international student community (see 4) and 
we strongly value the global perspective such students bring to the course.  
Moreover, if you are an international student, the British Government now 
provides an opportunity to postgraduates on the completion of their UK degree to 
apply for working visas under the Post Study Work (PSW) visa. 
 
We also welcome applications from students who are already working the 
publishing industry either in the UK or abroad.  Taking one of our postgraduate 
courses can allow you to step up the career ladder, form international networks 
and benefit from a period of intensive training for and analysis of the industry. 
 

3. What kind of jobs do your alumni get? 
 
Our alumni go on to a wide range of jobs in different market sectors, including 
books, journals, online and magazines.  Publishing companies that have been the 
first destination for our students since 2004 include Cambridge University Press, 
Darling Kindersley, Egmont, HarperCollins, Harcourt, Hodder Headline, Macmillan, 
Oxford University Press (including international offices), Penguin, Taylor and 
Francis, Random House, Transworld, Time Warner, V&A Museum and Wiley-
Blackwell.  Some of our students have gone on to work in other areas of the book 
trade, such as literary agency and bookselling, or for literature-related projects 
such as The Story Museum. 
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Job titles that our students have stepped into on leaving the course include 
Assistant Editor, Development Editor, Editorial Co-ordinator, Marketing Co-
ordinator, Marketing Publishing Manager, Production Editor, Production Manager 
and Rights Manager.  Evidence from our alumni suggests that completing the 
course can allow students to enter companies at a higher level.  One of our alumni 
reported that ‘I got my first job with the company I had worked with as an intern, 
which enabled me to enter at Marketing Executive level rather than as a Marketing 
Assistant’. 
 

4. What’s so special about the postgraduate degrees at Oxford 
Brookes? 

 
Oxford is the ideal city in which to study publishing.  We are strongly networked to 
the regional, national and international publishing industry, through our Industry 
Advisory Board, the Oxford Publishing Society and the Oxford branch of the 
Society of Young Publishers, as well as our informal contacts.  Oxford is the second 
biggest publishing hub in the UK, and in an under an hour you can access the 
London publishing industry as well. 
 
We are the longest established centre for publishing education in the UK.  From 
the 1920s, we have a history of providing training and education for current and 
future publishers.  But we are also current and innovative in the content and 
delivery of our courses.   Recent developments include new modules in Children’s 
Publishing and Magazine Publishing, and the introduction of two-year European 
Master in Publishing, an international programme for the future publishers of 
Europe.  You can also choose the MA in International Publishing, which is geared 
towards students who may already be working in publishing and want to increase 
their knowledge of the global publishing environment, the MA in Publishing and 
Language, aimed at those interested specifically in international co-editions, 
translations or international educational publishing, or the MA in Digital Publishing, 
targeted at students interested in web and digital publishing, as well as the option 
of our internationally-acclaimed MA in Publishing. From 2010 we also have a new 
MA in Book History and Publishing Culture. 
 
We have 15 permanent members of academic staff teaching on the MAs in 
Publishing – the highest number in the UK – and frequent visits from industry 
practitioners to our lecture and seminar programme.  You will be taught by 
experts, who are currently working in publishing and actively engaged in research, 
consultancy and industry training.  See (9) for more details on staffing. 
 
Last, but by no means least, it is you and your fellow students who make the 
degrees so special.  Each cohort is truly international.  In 2010-11, we have 
students who have come to study in Oxford from countries including Australia, 
Belgium, Bulgaria, Canada, Chile, China, Denmark, France, Germany, India, Iran, 
Ireland, Italy, Kenya, Netherlands, Norway, Philippines, Poland, South Africa, 
Spain, Sweden and the United States (and that’s just a start).  The ratio of British 
to EU and International students is approximately 50/50.  Our student groups are 
large enough to have real diversity and benefit from a lively atmosphere, but they 
are also small enough to remain friendly and focused.  Every year we are 
extremely impressed by the high standards of our student groups, and we are very 
proud of the achievements of our students and alumni. 
 

5. Can I do work experience and internships during the course? 
 
Yes.  Everyone on the course has the opportunity to do work experience.  
Typically, you will have the chance to do a variety of work placements in your time 
at Oxford Brookes in a range of departments and market sectors.  We have a 
member of staff with specific responsibility for work experience and internships.  
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In 2009-10 over 65 employers offered our students work experience.  Examples of 
recent work experience placements are Blackwell Publishing, David Fickling Books, 
Dorling Kindersley, Guardian Books, HarperCollins, How To Books, Mitchell 
Beazley, Conran Octopus, the Oxford Literary Festival, and Pearson. 
 
There are also opportunities for paid work in publishing, in companies such as 
Oxford University Press and Infinite Ideas, and international placements.  In 2008, 
our students won places on the World Bank Publishing Internship (Washington), at 
the World Health Organisation, and the International Labour Office (Geneva). 
 

6. Is it a professional or an academic course? 
 
Both.  The MAs in Publishing have an emphasis on both the business and cultural 
aspects of the industry. 
 
The course will prepare you for a variety of different roles in the publishing 
industry, and has a very strong vocational base.  We teach core skills in the 
modules Editorial Management, Design and Production for Publishing, and 
Marketing Management for Publishing and New Product Development.  You then 
can choose to specialise on a variety of market sectors and/or publishing 
functions, in our optional modules in Children’s Publishing, Digital Media 
Publishing, e-publishing, International Publishing Management, Journals 
Publishing, Magazine Publishing, Publishing and Language, and Rights 
Management. 
 
On the cultural side, we also offer a module on the History and Culture of 
Publishing, and the analysis of the interaction of publishing and society underpins 
many of the other modules.  For the MA course, you also have the choice to 
complete a Dissertation or Major Project.  The Dissertation is an extended piece of 
academic work that allows you to investigate aspects of contemporary or historical 
publishing in depth, while the Major Project allows you to produce a design project 
in either print or digital form, or a business plan or consultancy report.  Many 
students use this work as the stepping stone to a publishing career, but it can also 
lead to further academic research. 
 

7. How much does the course cost? 
 
For 2011-12 the course fees are: 
 
MA Home/EU full-time: £5,750 
MA International: £10,710 
 
Please enquire (pgah@brookes.ac.uk) for part-time fees, and fees relating to the 
PG Diploma and European Master in Publishing.  International students pay a 
deposit of £1000.  It is possible to pay fees in instalments. 
 
For these course fees, you will be following a course with a leading international 
reputation, and with proven capacity to launch students into publishing careers 
(see 1 and 3).  You will come out of the course with key skills and understanding, 
and in-depth knowledge of your chosen specialisations (see 6).  You will be taught 
by a wide range of highly-qualified staff, industry experts and visiting speakers 
(see 9), and you will have opportunities for work experience, internships and paid 
work (see 5).  You will have strong pastoral support through our personal tutor 
system and accessible staff.  You will have access to our long-established and 
extensive publishing networks, both formal and informal (see 4).  You will also 
take part in a wide range of other activities and events, such as the Publishing 
Research Seminars, a series of thought-provoking and entertaining talks by key 
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industry figures.  Speakers in 2010-11 include Barbara Trapido (author) and John 
Thompson, author and Professor of Sociology at the University of Cambridge. 
  

8. Is it all lectures and exams? 
 
No.  We use a wide range of teaching and learning methods on the course to 
enable you to succeed in your studies, and to reflect contemporary publishing 
practice.  We do have lectures, particularly for contributions from visiting 
speakers, but we also use a range of other formats, including discussion groups, 
role play exercises, seminars, online learning and interaction, skills-based 
workshops and individual supervision.  On a taught module, the ratio of lectures to 
other class activities will typically be 1 hour to 2 hours.  This range of teaching and 
learning methods encourages interactivity and participation, and draws on the 
expertise and backgrounds of students as well as those of staff. 
 
You won’t get exams in a publishing company, and there are no exams in our 
courses, though there are some class-based exercises.  Instead, we have a range 
of different individual and group-based coursework assignments.  These include 
writing marketing plans, editorial proposals and research articles, preparing 
publishing-based exercises, giving presentations and contributing to seminar and 
discussion sessions.  All of these activities are based on real-life publishing 
activities.  The aim of these assessments is to fulfil your potential as a future and 
developing publisher. 
 
The department is based in the Buckley Building, a new block which provides a 
smart professional environment.  We also have a new, purpose-built IT suite with 
publishing-specific software, and a postgraduate common room.  The Headington 
Library at Oxford Brookes has an extensive range of books, print and electronic 
journals and databases related to publishing, and special collections including the 
Booker Prize Archive, the André Deutsch collection and the African Publishing 
Collection. 
 

9. Who teaches on the course? 
 
We have 15 permanent members of staff.  We all have extensive experience of 
working in the publishing industry both in the UK and internationally, in a variety 
of publishing roles and market sectors.  What is more, we continue to work within 
the industry, either on a part-time or consultative basis.  We are actively engaged 
in the industry in terms of consultancy, research and CPD (continuing professional 
development). All staff have wide networks of publishing contacts, and we are 
closely connected to all sectors of the publishing industry. 
 
In addition, we have many visiting speakers who contribute to our programme and 
to the Publishing Research Seminar Series, including Simon Winder (Penguin), 
David Taylor (Lightning Source), Ruth Killick (Profile Books), Lynette Owen 
(Pearson), David Campbell (Everyman Library) and Felicity Bryan (Felicity Bryan 
Literary Agency). 
 

10.  What’s it like living in Oxford? 
 
As well as being the centre of a substantial publishing industry, Oxford is a vibrant, 
student-friendly place with lots to offer, including a wide range of sporting venues, 
shops, pubs, cafes, clubs, cinemas, theatres and restaurants.  It has excellent 
transport links, and is ideally situated for exploring the rest of Britain and Europe. 
Oxford Brookes has numerous halls of residence available for postgraduates, and 
many of our students live in our accommodation, which is good value and close to 
our campus.  There is also plenty of privately-rented accommodation for students 
in Oxford. 
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11.  How do I apply? 
 
Good question!   
 
You need to apply through UKPASS.  UKPASS is an online service for all those 
wanting to apply for postgraduate study in the UK and for universities and colleges 
that offer postgraduate opportunities. You can apply online at www.ukpass.ac.uk 
 
These are our entry requirements: 
 

• for UK students, a good honours degree, i.e. a 2:1 or 1st in any subject, or 
extensive industry experience 

• for EU/International students, a qualification equivalent to a good honours 
degree, or extensive industry experience 

• for applicants whose first language is not English, then an English language 
level of IELTS 7.0 or TOEFL 600 (paper based), 250 (computer based) or 
100 (internet based) 

• for applicants to the European Master, a qualification at B2 level in the 
language of your chosen partner institution 

• for all students, a clear commitment to working in the publishing industries 
 
We strongly encourage both applicants who have little or no experience of 
publishing, and those who are already working within publishing. 
 
There are opportunities for grants, bursaries and scholarships.  You can apply to 
external bodies which have funded students taking our courses in previous years, 
including the Arts and Humanities Research Council (AHRC; www.ahrc.ac.uk), the 
British Chevening Scholarships (www.chevening.com) and the Stationers’ 
Company.  In 2011-12, there will also be university and departmental 
scholarships. The university also offers a 10% fees reduction to all its alumni.  For 
more information, see the Scholarships and Funding information on our website. 
 
For enquiries and further details, please email pgah@brookes.ac.uk or call +44 
(0)1865 484992.  There is more information about the Oxford International Centre 
for Publishing Studies, and the courses, at http://www.brookes.ac.uk/publishing.  
We look forward to seeing your application. 


