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About the course

Publishing is one of today’s leading 
creative industries. This varied and fast-
changing subject provides an intellectually 
exciting combination of academic and 
professional challenges. At Oxford Brookes 
your degree covers publishing in all its 
forms, especially book, magazine and 
digital publishing, and all our students have 
the opportunity to do work experience 
during the course.

Oxford Brookes has the longest record 
of degree-level publishing education in 
the UK. Our students come from all over 
the world to enjoy excellent teaching and 
learning in one of the largest publishing 
departments anywhere. It is a lively and 
exciting department, which hosts a range 
of special events and welcomes many 
visitors including speakers from the 
industry. Our faculty all have considerable 
experience of the publishing and media 

Oxford International Centre 
for Publishing Studies is one 
of the largest and most innovative 
centres for publishing education in 
the world. 

Do visit our web pages for full 
details of all our activities. You will 
find podcasts, an alumni page, 
the latest news about the Centre, 
information about our research and 
consultancy, and listings of work 
experience and job vacancies in the 
publishing industry. 

Visit our website: 
www.brookes.ac.uk/publishing

What is so special about 
Publishing Media degrees at 
Oxford Brookes?

• A world-class publishing education 
on one of the largest undergraduate 
publishing programmes in the world

• Graduates have an excellent 
employment record, and there are 
numerous opportunities for work 
experience during the courses

• A well-qualified teaching team, all with 
significant industry experience

• The opportunity to link to our extensive 
alumni network

• A flexible programme that allows you 
to shape your degree and combine 
Publishing Media with a range of 
modules from other subjects

• You study everything from the business 
to the culture of publishing, as well as 
analysing the processes, knowledge 
and skills that lie behind the world’s 
publishing industries

• Specialist careers advice including our 
Working in Publishing Day, when you 
meet industry professionals

• The Centre runs a vacancy list for jobs 
in publishing

• Oxford is a world centre for publishing 
and home to a great many publishing 
companies – from small independents 
to such large global players as Oxford 
University Press, Wiley-Blackwell, 
Elsevier Science, Taylor & Francis, and 
Pearson Education

• An industry advisory board monitors 
and supports the development of the 
programme and its relevance to the 
current industry

• The programme regularly draws upon a 
wide range of visiting speakers

• Students have access to unique 
research resources, including the 
Booker Prize archive, African Book 
Collection, Andre Deutsch Collection, 
and the Bodleian Library

• Students are encouraged to visit trade 
fairs in the UK and Europe. There is the 
opportunity to study for a semester at 
an overseas university

industries, and we maintain an extensive 
network of international contacts, 
including our alumni, who are working in 
management positions throughout the 
world. The department is based in the 
Buckley Building, and its facilities include 
a purpose-built IT suite equipped with the 
latest versions of key software such as 
Dreamweaver and InDesign.
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The course

Year 1 provides an overview of the world 
of publishing and introduces you to the 
appropriate degree level modes of study. 
Here you discover and examine key 
concepts and learn to locate publishing 
media in contemporary culture. Your first 
year course is selected from:

• Publishing principles and practice 
modules

• Introducing key publishing technologies

• The creation and editing of text for 
publication

• Introducing  magazine publishing

• Publishing and book history 

In Years 2 and 3 you build on the 
foundations laid in Year 1 and take an 
in-depth look at the main areas and 
sectors of publishing activity, again looking 
comprehensively at the field from vantage 
points that range from culture to commerce, 
as well as specifically at each function or 
sector. In the second year you build your 
course from the following elements:

• Three core modules in editorial 
functions, marketing, and publishing 
business 

• A double module examining changing 
publishing processes in a digital world

• A course looking at the creation of 
digital products such as ebooks and 
websites

• A module developing the historical and 
cultural studies begun in Year 1

• A publishing research module that 
paves the way for your independent 
studies in Year 3

By the time you reach Year 3 you now 
understand how publishing works at its 
different scales and across sectors, and 
the cultural context of publishing media. 
It is time to develop your intellectual 
independence still further as well as 
your professional understanding and 
competence. Year 3 contains these options:

• Strategic development of publishing 
projects, in which students propose 
new directions for real publishers

• An advanced module on digital forms 
of publishing

• ‘Print and Society’, an advanced 
module rounding off the cultural 
context of the course

• A dissertation or project of your own 
choice, running over the whole year

• An advanced magazine module with 
academic and professional strands

• An independent study module for your 
own research, such as a workplace 
topic based on your work experience 

Career prospects

The Publishing courses at Oxford 
Brookes have an outstanding national and 
international reputation, and are highly 
regarded by employers in the publishing 
industries. Our graduates can be found 
in all areas of book, magazine and 
web publishing. Some graduates have 
developed their careers in journalism, 
PR, advertising, charities, the arts and 
other organizations that are involved in 
publishing and communications activities. 
Others have applied their knowledge and 
skills to industries less obviously related 
to publishing: an understanding of good 
communication, strong team working, 

and the importance of the printed word 
is valued by employers throughout the 
public and private sectors. The degree 
can also lead on to postgraduate study in 
a variety of areas.

Entry requirements

Students from school or FE backgrounds 
are expected to have a good A level profile 
– which can be in any arts, humanities, or 
science subjects – but equally important is 
your interest and enthusiasm for publishing 
in print or electronic form. We like to meet 
our potential students and have them meet 
us, so all candidates for Publishing Media 
are invited for an interview. Candidates 
with other backgrounds such as publishing 
or other media industry experience are 
also encouraged to apply.

 I went to college in the United  
States for a semester before 
coming here but I wasn’t satisfied 
with my publishing course. So I got 
online and searched for the best 
undergraduate English-language 
Publishing programme in the world.  
I found Oxford Brookes.

Taylor Leonard,  
BA Publishing

 Brookes has given us some 
fabulous employees. From an 
employer’s point of view, a Brookes 
Publishing graduate is as good as 
someone with at least a year’s work 
experience. Oxford is fast becoming 
the largest publishing centre in the 
UK, so studying here puts you in the 
heart of the industry. Whether you 
want to work for a small or a large 
company, they are all here.

Rebecca Smart,  
Managing Director,  
Osprey Publishing

Poster produced on first-year Publishing Technology module



To enquire about campus tours 
and ask for an undergraduate 
prospectus where you will find 
further information about the course 
and how to apply, please call:

Student Enquiry Centre
T: +44 (0) 1865 484848

Equality opportunities

Oxford Brookes is committed to the 
principle of equality. Our policies 
and practices promote equality of 
opportunity for all who study, work 
and visit our community. We seek 
to make the university an inclusive 
place to work and study and welcome 
applications from all sections of the 
community and from people at all 
stages of their life. 

To find out more see: 
 www.brookes.ac.uk/services/hr/eod 

or contact the HR Team & Business 
Partnership Manager (Equal 
Opportunity and Diversity):  
T: +44 (0) 1865 485929.

To obtain a large-print copy 
of this publication or to 
enquire about other formats 
please contact: 
 
T: +44 (0) 1865 484848 
E: query@brookes.ac.uk

Visit our website: 
www.brookes.ac.uk/publishing 
where you will find more detailed information about the course and 
comments from students on their experiences

Conditions of acceptance

The university’s full prospectus 
contains important information 
on becoming a student of the 
university, including the conditions 
of acceptance. You should consult 
the prospectus as the conditions 
of acceptance will be part of the 
contract between you and the 
university. In particular, while the 
university will endeavour not to do 
so, it reserves the right to amend 
or discontinue any course at its 
discretion.

For more information, including 
details of our open days, please 
contact the Undergraduate 
Admissions Tutor on:

T: +44 (0) 1865 484992 
F: +44 (0) 1865 484082 
E: publishing@brookes.ac.uk

Or write to us at: 
Oxford International Centre for 
Publishing Studies 
Buckley Building 
Oxford Brookes University 
Headington Campus 
Oxford OX3 0BP 
UK
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