
Goodmorning. Thank you for inviting me to talk about the Publishing Studies Museum. My 

name is Rose Leighton, and I lecture at the Amsterdam University of Applied Science, the 

Hogeschool van Amsterdam. We offer a broad media bachelor programme, and we train 

editors, producers,  journalists and marketeers for all types of media, from a crossmedia 

perspective.  

 

As a lecturer with a focus on book publishing, some of my colleagues regard me as a 

dinosaur. Not because I’ve been with the Hogeschool for 10 years now, but it refers to the 

topic I mostly teach about: books and book publishing. Not all of them, but some of my 

colleagues feel that, with everything turning digital, there is not a lot of room for book 

publishing in our curriculum. So every now and again, I get the feeling that they think I 

should be in a museum. A museum of publishing studies.  

 

And you know what, they could actually have a point. No, don’t get me wrong, I don’t feel 

teaching about book publishing is going to be obsolete. Not at all.  

For starters, I don’t think books will go only digital, there will probably still be paper books in 

our future, although books will take on more hybrid forms. But even when books will be more 

digital, we still need to teach students how to edit, produce and market the content of those 

books. So saying book publishing is a thing of the past, is overlooking the fact that there’s 

more to books than their form. Still, a museum for publishing studies is not such a bad thing.  

Let me explain. It is safe to say that not only media, and hence book publishing is changing 

because of digitalization, but also, our universities are changing. We have all heard about 

weblectures, flipped classroom, MOOCs, Online Journals… the list goes on.  

 

With all the changes we see in education, it could pay to look at our teaching through the 

metaphore of the museum. Basically, a university is a bit like a museum: there are visitors aka 

our students, who each approach the museum in their own way. Some want a guide to show 

them around and tell them what they are looking at, others want to watch and make up their 

own stories, and there’s also visitors who want to touch and experience things. Second, in a 

museum, there are the people who point out what’s important to look at. They are the 

curators, who build the exhibitions, select and give context. The job of the curator is not 

limited to museums, and I actually think that as lecturers, we are more and more turning into 

curators.  

 

To get a clearer feel of what that means, it helps to look at a definition of content curation. In 

the words of Beth Kanter, who is a social media expert, content curation ‘is the process of 

sorting through vast amounts of content and presenting it in a meaningful and organized way 

around a specific theme. The work involves sifting, sorting, arranging, and publishing 

information.   

 

This is not very different from what we do as lecturers. We decide what information is usefull 

to our students, we add meaning and context and you could say we ‘build an exhibition’ when 

we put it all together in a lecture, a coursepack or an online module, not unlike a curator in a 

museum.  

 

However, to make a great exhibition in a museum, a curator needs a good depot, filled with 

wonderfull objects. It is not just the one top attraction everybody needs to see, it’s also about 

the smaller hidden gem, that can be a great addition to a story.  



For us as universities, this depot, or repository of learning objects we can use to put our 

‘shows’ together, is ever growing. There are Open Access Journals, MOOCs, eBooks, 

(YouTube) videos, blogs, the more traditional books and journal articles and many more 

resources. The problem for me, as a lecturer though, is that I hardly have the time to research 

everything that is out there, and see if it is fit for my publishing courses. It would help me 

tremendously if there would be some kind of ‘pre-selection’, a depot specifically geared 

towards the publishing industry, with stuff I want to show my publishing students.  

 

Many of you will now think ‘yes, but we have repositories of everything that is produced at 

our university, and we have a library that helps us with the curation’. That is all very true, but 

that mostly applies to the more academic stuff. The journal articles, the research material and 

the textbooks – they are pretty well curated. The things that are harder to find, are inside 

views into the trade.  

 

For example, in my International Trade Publishing course, I used to take our students to the 

London Book Fair. Taking them to Frankfurt is no option because the course runs in the 

second semester, so London was a good substitute. However, this year the fair coincided with 

an exam week, and we couldn’t take our students abroad in that week. Because I still wanted 

them to understand what goes on at a fair, I started to look for video material. Of course, I 

can, and I did, tell them about the fairs, the appointments, the hustle and bustle, the crazieness 

of an agents’ centre, but hearing it from me is quite different from seeing it in action, so a 

video was second best to actually going there. You wouldn’t think so, but I ended up spending 

quite some time browsing YouTube before I finally found a video that was of decent quality 

and explained a lot of what goes on at a fair.  

 

Another example would be an international guest. I try to incorporate quite a few sessions 

with guests from the Dutch publishing trade into my module, but since it is an international 

trade and I teach to an international group of students, I would love my students to hear from 

professionals in different countries. When we’re not visiting a fair, second best would be to 

set up a skype meeting, but that doesn’t always work out too, because of technological 

glitches or just non-matching schedules. It would be awesome if I could, instead, show my 

students some recent video material in which they get to hear from, for example, a scout or an 

international rights manager what their job is all about.  

 

Or touring companies: every year we do a small exchange with a group of publishing students 

from Oxford Brookes. When they visit us in Amsterdam, we always try to go to the Centraal 

Boekhuis, the Dutch distribution centre for books. It is a shame that only a small group of 

students gets to see that, and although I know a video or virtual tour wouldn’t be the same as 

actually being there, it would be great if it was easier to find tours, interviews, examples of 

digital products, etcetera. I’m sure that there is a lot of material like that out there.  

 

With this kind of material, combined with the more formal academic information we already 

have easy access to, all collected in an affordable, easily accessible online repository, it would 

be a lot easier for publishing lecturers all over Europe to introduce our students to the trade. 

With such a ‘depot’ – to follow through on the museum metaphore, lecturers can curate 

‘exhibitions’ within their own context, and thus provide the ‘visitors’, or as we better know 

them, our students, with a great learning experience. 

 



So, to wrap it up, I’ve got two final remarks. One: I hope you’d like to consider the metaphore 

of the museum as a way of looking at our changing role as a university . I think it is crucial 

that we try to figure out how we can help lecturers to be the best possible curators. And two: 

if we join forces it should be possible to create an amazing depot for our own Publishing 

Studies Museum.  

 

That’s it – if you have any questions, I hope there is some time for that, or feel free to contact 

me – contact details on the screen. Thank you.  


